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company
Introduction.

What we do, why we do it, and the people
behind it.

One team 15+ 3 min

under a single roof specialists response time on every lead

MRPRICELESS.COM
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01 WHO WE WORK WITH

Our agency

These partnerships mean that our team has in-depth knowledge and certified
expertise in these platforms, allowing us to build websites, manage online stores, and
implement marketing strategies effectively.
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This ensures that you're getting the latest tools and

insights, combined with specialised skills, for a fully
integrated and optimised digital experience.
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02 THE TEAM

Your agency.

Being truly full service means that you get all the support you need digitally
under a single roof.

One team 15"‘ specialists
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03 FOUNDER STORY

O’Neill
SENIOR MEDIA BUYER
CHIEF COMMERCIAL OFFICER

‘[ fell in love with digital
marketing that day.”

At 14, my dad picked up a wrecked crane truck for $1,000, everything was broken.
After months fixing it up together, we decided to start a scrap metal “business” no

WOF, norego, and no idea how to actually find people with scrap metal.

Using my pocket money, | gave Facebook ads a crack. After some trial and error,
within weeks we were pulling in trailer loads of scrap metal and the old man was able
to buy his dream skyline. | fell in love with digital marketing that day, and now | want

to pass these skills on to other businesses and help them grow.

Outside work you’ll find me kickboxing, which taught me most of what | know

about discipline and showing up when it counts.

MRPRICELESS.COM
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03 FOUNDER STORY

Maximus
Smith

CHIEF EXECUTIVE OFFICER
CREATIVE DIRECTOR

“Seeing a client’s phone
start ringing off the back
of a campaign never gets
old.”

I've always been a marketer at heart. As a teenager | spent countless hours

designing ads for family members’ businesses, from roofing to plumbing.

Growing up around tradies, | saw how hard they work and how much a steady
flow of good jobs means to them, and somewhere along the way | fell in love with

helping them win more work.

What started as a bit of extra pocket money running Facebook ads has turned into a
career I'm genuinely proud of, and seeing a client’s phone start ringing off the

back of a campaign never gets old.

Outside work, you’'ll usually catch me on the football pitch.

MRPRICELESS.COM
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04 HOW WE REPORT

on what your
marketing is actually
worth.

Rocky, our Chief Commercial Officer, understands the financials. So we don’t just
report on vanity metrics like where you are ranking on Google or your cost per lead.
We report on what your marketing is actually worth to your business.

0)

Revenue first Actual quotes

Before everything else, we report on We track the actual quotes comingin,
the revenue your marketing has not vanity metrics like Google rankings
broughtin. or cost per lead.

Tracked in a CRM Fortnightly catch-ups
We use a CRM to track all of your Every fortnight we catch up to make
revenue, so nothing is left to sure we are booking in the right kind

guesswork. and quality of quotes.
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05 SPEED TO LEAD

custom Myr
Priceless CRM.

A lead is only worth something if someone follows it up. Our
custom-built CRM tracks every lead that comes in through
Meta and makes sure each one gets a call, fast.

3 min

Response time on every lead

0) 02

3-minute response

Meta leads tracked

Every lead that comes in through Meta We respond to every lead within 3

lands in our CRM, so we know which
ads are bringing in work.

03

We call and book

We don’tjust pass leads on. We call
them and book them in as quotes, all
through this system.

minutes, while the job is still front of
mind.

04

Follow-up matters

Not everyone picks up first time. The
system keeps us following up, so good
leads don’t go cold.
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O5 SPEED TO LEAD

Why matters.

Speed is the biggest lever on whether a lead turns into a booked quote. The
research is blunt about it.

more likely to have a real conversation with the decision
maker when a business tries to reach a lead within the
hour, compared with waiting just one hour Ionger.1

more likely to qualify the lead than businesses that waited
adayor more.”

more likely to get a lead into the sales process when the
call comes within 5 minutes instead of 30.2

Most businesses are slow. That gap is your acdvantage.

How fast 2,241 companies replied to a new web lead’

within an hour 1to 24 hours more than a day never replied

Most businesses take hours. We respond within 3 minutes.

t Oldroyd, McElheran and Elkington, “The Short Life of Online Sales Leads”, Harvard Business Review, March 2011. Based on 1.25 million sales leads
and an audit of 2,241 US companies. 2| ead response study led by Dr James Oldroyd, as reported by HVACR Business, April 2013.
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We looK torward to
working with you!

Say hello to Success.

mrpriceless.com




